PODs Video Scripts 

Video 1 – Everyone can be a Digital Shopper (Slide 11) ~ 2minutes
Today, everyone is a digital shopper. Whether we realize it or not, digital touchpoints shape nearly every buying decision we make. 
We’re on our phones 96 times a day, and mobile has become the number one device for online shopping. By 2030, one in six dollars spent on snacking will flow through digital commerce. 
That means shoppers aren’t confined to one mission, one channel, or even one moment. They’re browsing, planning, reordering, and discovering whenever it fits their life.
“I don’t have time today.”
“I need it delivered.”
“I found something unique online.”
The reasons vary, but the behavioral shift is universal.
Digital commerce is growing 2.5 times faster than store-based sales.
And shoppers expect brands and retailers to keep up, offering ease, speed, and inspiration across every touchpoint.
Understanding who the digital shopper is helps us design better conversations, stronger recommendations, and experiences that meet people where they already are: online.









Video 2 – How Shoppers Behave Online (Slide 60) ~ 1:30 minutes
Online, shoppers behave differently. The digital shelf isn’t a place. It’s a search bar.
80% of clicks come from the first page of search results. Only 10% of shoppers ever scroll to page two.
And even more telling:
Out of everyone who enters a site…
only 58% see the category, 54% interact, and just 47% convert.
That means our products must be visible and meaningfully presented because online shoppers scan fast and move on even faster.
There’s minimal browsing, limited exploration, and a heavy reliance on favorites and past purchases. When shoppers do search, they anchor on loyalty drivers:
Flavor. Form. Pack type. Not just brand.
Understanding these behaviors helps us design solutions that meet shoppers where they already are: quick, focused, and intentional.














Video 3 – Short-Term and Long-Term Behaviors (Slide 91) ~ 2 minutes
The way shoppers discover, evaluate, and purchase products is changing faster than ever.
Retail media is reshaping the entire journey, connecting shoppers to brands at exactly the right moment, across onsite, offsite, and even in-store channels.
By 2027, 70% of all retail sales will be digitally influenced.
Social platforms now drive inspiration, and increasingly, conversion. Live shopping, creator influence, and shoppable media are becoming everyday behaviors.	Comment by Morton, Dorothy: Social media icons fly in
At the same time, personalization is evolving from a “nice to have” to a shopper expectation. Data and AI will power curated journeys where shoppers see exactly what they need before they even search for it.
Winning in this future means being present, relevant, and insight-led across every channel and moment.	Comment by Morton, Dorothy: Deck’s “Winning with Shoppers Means Leading the Future” banner. 
